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Objectives



Objectives

In the digital space, our objective was to amplify the on-air campaign to 
provoke conversations, have a high share of voice amongst all the brands 
latching onto the IPL to have a high top of mind recall amongst our 
audience and to be the most memorable and loved campaign on IPL 2017.



Social Channels



Social Channels

• Facebook

• Twitter

• YouTube

• Instagram

• ScoopWhoop



Activities



How did we launch?



Teasers

On April fool’s day, we floated 
teasers to the campaign via 
ScoopWhoop where the Coach sir 
looks for a new team name, anthem 
& the logo… 



Teasers

On the 3rd Day, Amazon took 
responsibility of the New T20 team 
& published the teasers from our 
owned channels. 



Teasers

Twitter influencers popularized the 
teaser films  & #AmazonT20Team 
trended in India



Revealing the Team Name

The team name got revealed along 
with the logo in 3D animation…



The Online Launch

On 5th April before the TV launch on 
IPL, the TVC was released through 
yet another ScoopWhoop featured 
post alongside posting on owned 
platforms. 



The Online Launch

Chonkpur Cheetahs were introduced throughout social channels through 
TVCs, Channel Cover etc. 



The Dream Anthem 

T20 teams are incomplete without 
an anthem. And, we had a really 
good one indeed. 

Over 6 Million views on Facebook, 
Twitter & Instagram

1.27 Lac people engaged with it.

Over 37 Million Impressions on 
social media platforms



The Dream Anthem 

The anthem was promoted through 
social contests where people were 
asked to share their version of the 
anthem dance steps.



Coach Sir Twitter Profile

The character of coach was quite 
interesting & to utilize his humor 
style & have fun with it a separate 
Twitter profile was created.



Coach Sir Twitter Profile

He gave live commentary during 
each of the matches in his own 
unique style of rhyming & the 
tweeple reacted to them lovingly.



Baba V/S Coach

The tonality of the coach was very 
much in the zone that Baba Sehgal is 
loved/hated for. Hence a banter 
between the 2 was a lot of fun. 

The activity was also supported by 
influencers who suggested cup-lets 
to the coach & lucky ones were 
chosen to win CC merchandise. 

It was a Twitter based activity but 
was cross promoted across 
platforms. 



Baba V/S Coach

The hashtag #BabaVCoach trended across India on Twitter & got some 
really good quality engagement. 

The hashtag got over 13Million impressions across. It also generated 
around 10,000 engagements(RTs, Likes, Clicks, Replies) 



Popularizing the players

• While Coach sir had his on Twitter channel, other players too needed to 
be talked about as all the characters were written uniquely.

• To achieve this, each player had their own signature style of playing. 

Ex. Captain’s Talwar Shot, Puppi’s Kangaroo shot etc. 

Hence we introduced each of them individually and had specific profile 
videos. 



Player Profiles

A simple video that described the  
player & his style of playing. 

The videos got over 1.1 Million 
impressions & 2 Lacs views with an 
engagement close to 15 thousand.



Match the outline posts

The posts which got the maximum 
engagement were the match the 
outline which didn’t even have an 
incentive for the users but it’s quite 
evident people love catching up with 
gifs. 

Over 8 lacs of impression & 50k+ 
engagements at engagement rate of 
14.27% all organically. 



Chonkpur Ke Chowk Se

Weekly webisodes were published 
as LIVE on Facebook & later 
promoted across platforms. 

A total of 10 episodes were 
broadcasted including Brett Lee, 
Baba Sehgal, Anu Malik etc. 

• 135 Million Impressions

• 1 Million Engagement 

• 31 Million Views



Results



Overview of Engagement

Add channel wise engagement % and also comparing the 45 days IPL campaign to 45 days prior 
data. Check if we can get Aur Dikhao campaign numbers for comparison. Page likes reached 6M 
during the campaign.



Audience Conversations



Audience Conversations



Media Coverage

Across Platforms and add snapshots



Media Coverage



Twitter Banters



Banter with Baba Sehgal

This banter was with the King Of RAP, 
Baba Sehgal. It was a poetic war between him 
And Chonkpur Ka Coach. Three rounds of battle 
were fought between them, of which Chonkpur
Ka Coach was the Winner.  



Banter with Brett Lee

This banter was done with the Bowling 
Master Brett Lee to build up and promote 
Chonkpur Ka Coach Team.  



Banter with Anu Malik

The particular banter was done with the famous  
Singer to build up with the episodes on the
weekend.  



Banter with KRK

This was the last Twitter banter built up with the 
summary of all other banters and included all the 
promotions. Also it was the closure for Chonkpur
Ka Coach.



#SapnoKiApniDukaan Contest



Contest On Facebook and Twitter

The contest was about asking the audience about 
their dreams by tweeting  and commenting using 
the hashtag #SapnoKiApniDukaan and make them 
come true.



IPL Final Report



Content 
Buckets

Impression
s

Organic 
Impression
s

Reach(Not 
Availble for 
Twitter) 

Organic 
Reach

Engagemen
t

Engagemen
t Rate(%)

Total Views Organic 
Views

Chonkpur
Cheetahs 
Teasers 
(Consolidat
ed) 

19839034 1478572 17492253 774602 55617 1.53 5999279 198432

Presenting 
Chonkpur
Cheetahs

26673312 879290 14517839 352954 58565 3 7861547 149635

Puppi Lucky 
Bracelet 
TVC

26618947 882812 14518739 535609 171193 3.92 10566082 315945

Dhyani
English TVC

24580829 1095360 17077550 547513 127990 3.05 6681477 180747

Khushbu -
Wicketkeep
er TVC

27653958 1429293 18622507 360454 112612 3.09 7497159 232015



Content 
Buckets

Impression
s

Organic 
Impression
s

Reach(Not 
Availble for 
Twitter) 

Organic 
Reach

Engagemen
t

Engagemen
t Rate(%)

Total Views Organic 
Views

Dhyani
Birthday Gift 
TVC

13330221 882380 11866469 624851 74266 2.20 3253172 130687

SKAD - Final 
TVC

72416262 1341349 39463256 513432 338394 2.13 12073658 207128

Chonkpur
Cheetahs 
Anthem

37831314 1535431 25365202 378830 127879 3.00 6178840 154666

Anthem 
Dance 
Contest (Insta
NA)

72337 72337 28400 28400 1053 2.83 10799 10799

CKCS Teasers
1490519 1490519 985348 985348 9153 1.52 1203296 1203296

Chonkpur Ke
Chowk Se 
Episode 1

10540599 917981 8769169 539294 55666 0.72 2881407 114419



Content 
Buckets

Impression
s

Organic 
Impression
s

Reach(Not 
Availble for 
Twitter) 

Organic 
Reach

Engagemen
t

Engagemen
t Rate(%)

Total Views Organic 
Views

Chonkpur Ke
Chowk Se 
Episode 2

8206247 979955 7255489 497725 73370 0.81 2354295 122788

Chonkpur Ke
Chowk Se 
Episode 3

4433816 613903 3963508 362374 49508 0.82 1087277 108377

Chonkpur Ke
Chowk Se 
Episode 4

10274888 690166 8523433 394273 117128 1.05 2535631 97406

Chonkpur Ke
Chowk Se 
Episode 5

19014847 980518 16058373 429961 145309 0.76 4306942 110460

Chonkpur Ke
Chowk Se 
Episode 6

14352015 426231 11463919 154708 84656 0.81 5241818 60632

Chonkpur Ke
Chowk Se 
Episode 7

11657926 285782 9364630 144860 75167 0.73 3255715 3220507



Content 
Buckets

Impression
s

Organic 
Impression
s

Reach(Not 
Availble for 
Twitter) 

Organic 
Reach

Engagemen
t

Engagemen
t Rate(%)

Total Views Organic 
Views

Chonkpur Ke
Chowk Se 
Episode 8

16210896 512570 12853077 162260 208747 1.86 3894926 77692

Chonkpur Ke 
Chowk Se 
Episode 9

18644683 303290 13307722 129648 60827 0.48 2490140 26471

Chonkpur Ke 
Chowk Se 
Episode 10

21575645 371569 14901810 220085 139898 0.90 3075673 29287

Player 
Profiles(Cons
olidated)

1194278 1194278 640910 640910 14981 2.37 201797 201797

Match the 
Outline GIFs 
(Consolidated
)

834158 834158 430710 430710 51552 14.27 NA NA

Sapno Ki Apni 
Dukaan 
Contest

213487 213487 44119 44119 2238 3.21 8923 8923



Content 
Buckets

Impression
s

Organic 
Impression
s

Reach(Not 
Availble for 
Twitter) 

Organic 
Reach

Engageme
nt

Engageme
nt Rate(%)

Total Views Organic 
Views

Naagin Dance 
Contest

86788 86788 40888 40888 925 2.15 8114 8114

Cheetah 
Dance 
Contest

90742 48542 33504 33504 856 2.03 6108 6108

Coach Sir 
Twitter 
Handle

494500 494500 NA NA 22740 2.1 9148 9148

Grand Total
388332248 20041061 267588824 9327312 2180290 2.36 96283223 6985479



Reach



Post Reach

The number of people your posts were served to.



Reactions, Comments, Shares and More

These actions will help you reach more people.



Reactions

Likes and other ways people react to your Page posts.



Total Reach

The number of people who were served any activity from your Page including your posts, posts to 
your Page by other people, Page like ads, mentions and check-ins.



Likes



Total Page Likes as of Today: 6,363,116



Net Likes 

Net likes shows the number of new likes minus the number of unlike.



Where Your Page Likes Happened 

The number of times your Page was liked, broken down by where it happened. 



Videos



Performance 



Summary

Overall impact on sales compared to either the Aur Dikhao campaign or 45 days prior data. Check if 
we can get word cloud of keywords during our campaign duration. Check Social Bakers and Keyhole 
for paid reports. 20$


